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『Japan Travel by NAVITIME』（インバウンド）
『Japan Travel by NAVITIME』は、訪日 FIT 旅行者を主な対象に、さまざ
まな移動手段を考慮したルート検索やナビゲーション、日本の観光スポット検索、
観光ガイド、予約機能などを13 言語で提供しています。2013 年 10 月のサービ
ス開始以来、旅行前のプランニング・予約から旅行中の経路案内、旅行後の体
験共有までをシームレスにサポートしています。2024 年 3 月には訪日外客数が
300 万人に達し、本アプリも同月に 170 万 MAU を突破しました。また、アプ
リから得られるデータを解析し、地域観光資源の発掘や観光施策にも活用いただ
いています。旅行者が快適に楽しめるよう価値提供を続け、観光産業の発展に
貢献します。

日本特有の交通事情を考慮した情報や、
旅のすべての要素をシームレスにつなぐ
サービスは、旅行プランのみならず、デー
タも取得でき、広域観光にも大きく寄与
している点が素晴らしい。2013 年より
サービスを提供し、チケット予約など
13 言語に対応するなどアップデートを
重ね、一つのアプリで完結する事から
データ活用による更なる展開可能性が
期待できる点も高く評価した。
This service provides information incorporating 
traffic conditions unique to Japan and seamlessly 
connects all aspects of travelling. This service is 
excellent because it offers not only a travel plan 
but also other data which makes a great 
contribution to the promotion of wide-area 
tourism. Furthermore, since the start of service in 
2013, several updates to cover 13 languages for 
ticket booking and other services have been 
made. This service is expected to develop further 
by utilizing data as a one-stop travel app and this 
is another point which is highly evaluated.

Japan Travel by NAVITIME is a service primarily targeting FIT (Free 
Independent Traveler) tourists visiting Japan, offering multi-modal route 
searches, car navigation, searches for tourist spots in Japan, travel guides, 
reservation functions, and more, in 13 languages.  Since its launch in October 
2013, the service has seamlessly supported travelers before, during, and after 
their trip - such as in planning and reservations; route guidance while in 
Japan; and sharing experiences after their journey. In March 2024, the 
number of inbound tourists to Japan reached 3 million, and the app exceeded 
1.7 million MAU (Monthly Active Users) in the same month. Additionally, 
data obtained from the app is analyzed and utilized for discovering regional 
tourism resources and implementing tourism strategies. Japan Travel by 
NAVITIME will continue to provide value to ensure that travelers can fully 
enjoy their trips comfortably and contribute to the development of the tourism 
industry.
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Japan Travel by NAVITIME, a service primarily targeting inbound FITs 
(Free Independent Travelers) 

https://www.navitime.co.jp/pcstorage/html/japan_travel/english/参考URL

株式会社ナビタイムジャパン
NAVITIME JAPAN Co., Ltd.
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伝統産業の未来を切り拓く
産地事業者と協働した『トップ層』誘客への挑戦
本市は千年以上に渡るモノづくりのまちである。市内には経産大臣指定の伝統的
工芸品の 3 産地（越前和紙、越前打刃物、越前箪笥）があり、今なお生業とし
て継承されている。しかし、出荷額の減少や職人の高齢化と後継者問題等を抱
える中、新たなプロダクトの開発や販路の開拓等が急務となっている。こうした産
地を舞台とした産業観光の取組目的は、観光消費額の拡大はもとより、これら課
題の改善・解決を始めとした産業へのメリット創出である。そこで『旅のチカラ』
を活用し、観光客のみならず、生産したモノを商業的に購入し使用してくれるトッ
プ層（デザイナー、クリエイター等）を産地協働で誘致し、産業消費額拡大に
資する取組を行っている。
Echizen is a manufacturing city with over 1,000 years of history. It is the 
production area for three traditional handicrafts (Echizen papers, Echizen  
knives, and Echizen cabinets) as designated by the Minister of Economy, 
Trade and Industry of Japan. Even though they are still in production today, 
these crafts face challenges such as a decrease in shipment amount, the aging 
of craftsmen, and the lack of successors, so the development of new products, 
the star t of new sales channels , and so on are urgent ly needed. By 
implementing measures to boost industrial tourism in such production areas, 
we hope to increase tourist spending, resolve such problems, and create many 
other positive impacts in the industry. We use the power of traveling to 
attract not only tourists, but also "top layer" customers (designers, creators, 
etc.) who can commercially purchase and use the items produced in Echizen 
city through collaborations with production areas, and we implement 
measures that contribute to increasing industrial spending.

Attracting "top layer" customers who Collaborated with Businesses in Production Areas
 to Carve a Future for Traditional Industries
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https://www.echizen-tourism.jp/craft_tours/detail/9参考URL

一般社団法人 越前市観光協会
Echizen City Tourism Association
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出荷額の減少や職人の高齢化及び後継
者問題等を抱える中、地方自治体が認
知度と経済効果向上を目的として入込
数・観光客・観光消費額のみならず、
価値への共感・トップ層・産業消費額
を重視する戦略を産業政策ではなく観
光政策において公に掲げている点で独
自性が強い点を評価した。地域の課題
を的確に捉え、地域側に無理がない形
で受入体制を取っている点も素晴らし
い。Under the current situation with various issues such 
as a decrease in shipment amount, aging of skilled 
artisans and lack of successors, this local government 
officially presented a strategy to raise public 
awareness and boost economic effects, by focusing 
not only on the number of visitors and tourists and 
the amount of tourism consumption but also on the 
creation of sympathy for values and "top-layer" 
customers and the amount of industrial consumption. 
I t i s remarkable that this local government 
demonstrated the strong originality in its official 
tourism policy rather than in an industrial policy. This 
project is excellent because it accurately identifies 
the local issues and implements an admission system 
which is affordable for local communities. 
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